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Design

Advertising

Discounts

After-sales service

Distribution channel

Agent

Features

Availability

High street

Brochures

Launch

Catalogues

Mailshots
Media

Cross-selling

Customer benefits

Packaging

Delivery

Place

Demand



Poster

Price

Product:
Qualityrange
Retail outlet
Sales force
Selling points
Shopping mall
Special offer
Sponsorship
Trade fairs
Value for money
Wholesaler
Word of mouth



